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On March 3, 2018 the Tomosi Group will make 20 years since the first entity, TERP Media was officially registered as 
one of the pioneer communication agencies in Uganda. The experience gained in the formative years birthed Corban 

our real estate firm in 2001 and the Gideons Men, our security outfit in 2007. But the journey really began in 1964 at a small 
peasant holding in south western Uganda when the late Tomosi and Erina Rwabwogo, the founders took a step of faith and 
began the simple act of growing food on a commercial basis in a community that despised crop cultivation as a source of 
income. The community treasured instead cattle rearing. It is this simple foundation which inspires us daily to extend their 
dream knowing that the battle against lack or failure is won or lost, principally, at an idea level. Their example reminds us 
that no idea is too small to change the world.
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Our vision  
Made in Africa. 

Our Values
Nemerako 
Never give up, the long term picture is determined by small 
steps taken Today. Get up, dress up, show up and keep 
moving

Mushana 
Walking in the light, your character is your collateral.

Huguuka
Look this way, open your eyes, perhaps you are wrong.  

Nyelo 
Take time with key decisions. Execute rapidly if you need results.

Emiti
The best gift you leave to the world is leadership

Omutindo 
Standardization creates orderliness.

Essesian 
Learn from all, reflect daily, change is not optional. Growing up is.

The Tomosi Group Board in session.



Your time is limited, so don’t waste 
it living someone else’s life. Don’t be 
trapped by dogma – which is living with 
the results of other people’s thinking. 
Don’t let the noise of other’s opinions 
drown out your own inner voice. And 
most important, have the courage to 
follow your heart and intuition. They 
somehow already know what you truly 
want to become. Everything else is 
secondary.

Steve Jobs
1955-2011
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ADVERTISING | PR | MEDIA SKILLS TRAINING | EVENTS ACTIVATION

TerpMedia
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What We Do
The TERP Media was established in March 1998, as a Public Relations firm in Uganda. It eventually 

developed into an integrated communications company providing strategic public relations, media 
management, advertising and events planning. Terp, being a pioneer firm in the industry, provided advisory 
support to Uganda’s recovery programme in terms of providing better communication for government 
programmes. Today, we still help clients from ideation stage of a project to execution and evaluation of 
results in terms of communication. We provide communications and media skills training to leaders in the 
public and private sectors and help mentor new managers in improving their communication capabilities.

ADVERTISING
& MEDIA 
BUYING

STRATEGIC 
PUBLIC

RELATIONS

COMMUNICATION
& MEDIA SKILLS 

TRAINING

EVENTS
PLANNING & 
ACTIVATION
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Communication & Media Skills Training Programme©

The Ugandan Media industry has rapidly changed over the last five years, with more news stories in print, radio and 
television driven by both social media and conversations picked from the public; conversations that aren’t credibly 

sourced and reporters whose credentials cannot be attributed to any sort of journalism school or with no known connections 
with the mainstream media houses. The increase in citizen journalism, unaccredited reporters and the multiplicity of media 
converging largely on the cellphone platform with its instant capacity to distribute both false and correct information pretty 
fast, is affecting individuals, corporate organizations. It is forcing a rethink of the media skills that business leaders possess. 

Knowing how to deal with the media, therefore, is no longer a preserve of the spokespeople in institutions and corporate 
entities. It is a core necessity for businesses leaders in particular because the proliferation and intrusiveness of media 
isn’t always necessarily negative. It can be an opportunity to re-shape conversations with our customers, regulators and 
employees, who have not been reached well or aren’t connected to the messaging of the company. 

Media skills knowledge can help build a better organization attuned to the needs of its industry and able to attract good 
customers and talent. Both television and radio have lately become commoditized and highly customized through online 
channels and audience segmentation that every individual can create and maintain a channel with content highly specific to 
their company tastes or individual audience preferences.

TERP Media designed the Executive Communication Skills® Training Programme to meet the demand from various sectors 
of business to be able to effectively communicate with the media. Companies are looking for introductory and refresher 
courses, which would enable them to deal with the ever-changing media landscape in Uganda.  

In addition there is a realization that most top Managers in Uganda are representing international brands, therefore, the 
quality of their communication needs to be in line with those of Head Office. 

Course Objectives

The Executive communication course is designed to improve media and public communication skills for top executives, to 
assist in effectively marketing their corporate objectives and brands using the media in Uganda. It is also designed to create 
mutual understanding between the corporate sector and the media.

Participants

The training is broken down into two courses. The first one is for the Top Managers and their teams, while the second is for 
Middle Managers who work in the various departments within organizations.  

These target groups communicate about the brand, corporate values and objectives to different audiences on a daily basis. 
However, should they be faced with the media over issues within the organization, they should also be confident to reply 
questions eloquently.
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Training Content for top managers

The module for the top Managers and Top teams is more practical in the sense that participants do not write press releases 
and speeches on a regular basis.  However, they attract media attention because of their prominent office.  In addition they 
are also responsible for representing the various international brands in Uganda. The training is therefore more intense and 
emphasizes practical behavior when dealing with the media. It will focus on:

• Fundamentals of communication
• Preparing for an interview
• Packaging your brand around country issues
• Media skills
• Television techniques
• Voice training
• Crisis communication

Expected outcome

• Participants will be able to effectively prepare for an interview
• They will be able to position their brand during an interview
• They will be able to use the right body language when dealing with media
• Have the skill to improve their voice
• Effectively deliver a newsworthy speech in public
• Understand how print media works
• Understand how television media works
• Have skills to communicate during a crisis
• Identify media assets within the organization

Training Content for middle management

The module for the Middle Management is both theoretical and practical in the sense that participants do write press releases 
and speeches on a regular basis.  However, they attract media attention because of their position and media tend to think 
that its middle management that will tell it all about the company. In addition Middle Management also represent their bosses 
on various occasions.  The training is therefore more intense and emphasizes both theoretical and practical behavior when 
dealing with media. 

It will focus on:

• Fundamentals of communication
• Effective Press release writing
• Preparing for an interview
• Speech Writing
• Television interviews
• Art of wholeness
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Course Outcomes

• A better understanding of communication activities
• Improved skill in writing winning press releases
• Improved skills in writing news worthy speeches
• Improved delivery of speeches
• Improved television techniques
• A better understanding of issues and media in Uganda
• Ability to draw up an effective Public Relations Plan

At Terp Media, we believe it is not enough 
for a company to exist. Its name, tagline, 
logo, look and feel must be recognizable 
and loved by those who associate with it. 
This is a process built over time. We are 
keen on raising and nurturing brands. 
Every time we take  a company through 
a branding process, we learn something 
new. Over time, we have gathered a wealth 
of experience to help brands garner the 
much needed visibility and customer 
loyalty.

Advertising & Branding
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Events Planning & Activation 

The events management unit at Terp Media is an added service to our clients. A successful event 
requires the right team and the right conceptualisation. 

The events we have handled are a testament to that. 

Ugx

Ugx

Media Buying 

To guarantee return on investment, we help clients 
strategically place their messages where there 
is most visibility, reach and impact. We carefully 
observe the market, study behavioral changes 

of consumers and analyse statistics before 
recommending appropriate media placements. 
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Public Relations 

Terp Media started out exclusively as a 
Public Relations firm in 1998. It was the 

first of its kind in Uganda and has grown to 
provide communication advisory services 

to public and private sector institutions. Our 
PR service is encompasses Stakeholder 

Relationship Management (SRM), strategic 
corporate imaging and government 

relations. Our passion for communication is 
reflected in everything we do.

• Credible Market Assessment
• Creativity
• Customer Support
• Strategic Planning Advisory Service

What our Clients Can Expect
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Our Clients



The longer I live, the more I realize the impact of 
attitude on life. Attitude to me is more important 
than facts. It is more important than the past, 
than education, than money, than circumstances, 
than failures, than successes, than what other 
people think or say or do. It is more important than 
appearance, giftedness, or skill. It will make or break 
a company.

The remarkable thing is that we have a choice 
everyday regarding the attitude we will embrace 
for that day. We cannot change our past, we cannot 
change the fact that people will act in a certain way. 
We cannot change the inevitable. The only thing we 
can do is play on the one string we have, and that 
is our attitude. I am convinced that life is 10% what 
happens to me and 90% how I react to it. And so it is 
with you. 

We are in charge of our attitudes!
  
Chuck Swindoll



14



15

Placed at the centre of ten districts 
of south western Uganda in what 

has been commonly called a “radio 
shadow”, Radio Kaaro’s sole purpose 
is to avail farmers with educational 
Programmes to improve their farming 
methods and adopt better post-
harvest practices. This ensures 
they fetch a good price for their 
commodities. 

Probably no Ugandan radio station 
focuses on the farmer and broadly, 
the improvement of agricultural 
output like Radio Kaaro does.  Its 
programmes, which are broadcast 
in Luganda and Runyakitara, two 
of the widely spoken languages in 
the area, include animal and crop 
health, commodity prices, skills 
development for farmers and advice 
on technological changes to support 
Agriculture.

We would like to expand and replicate 
this model of Agricultural based 
programming in three regions of 
Uganda. We already purchased the 
equipment for this purpose and the 
process for securing the necessary 
licensing is ongoing. 

This one kilowatt FM station based 
in Lyantonde is an offshoot of the 
Tomosi Group’s agriculture and 
‘farmer value addition’ policy.



“The kingdom of Uganda is a fairy-tale. 
You climb up … and at the end there is 
a wonderful new world. The scenery is 
different, the vegetation is different, 
the climate is different, and, most of all, 
the people are different from anything 
elsewhere to be seen in the whole 
range of Africa ... I say: ‘Concentrate on 
Uganda’. For magnificence, for variety 
of form and colour, for profusion of 
brilliant life - bird, insect, reptile, beast - 
for vast scale -- Uganda is truly the pearl 
of Africa.”

Winston Churchill
1874-1965
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Terp Travel stemmed from previous work done by TERP media in their efforts to boost Uganda’s tourism. In 
2005, TERP media in partnership with the global media channel CNN, used her experience in marketing 

Uganda as a destination to launch a transport service for tourists visiting the country. TERP travel designed 
some high end, off-road Toyota Land Cruiser vehicles to help tourists visit our game parks. 

Our Vehicles:

The comfort and quality of our visitors’ safari is of utmost importance to us and therefore, we ensure our 
evehicles are well serviced, fully insured and are in good mechanical condition. We also offer to our visitors 
knowledgeable drivers who act as guides on safaris.

The vehicles are suitable for both VIP transfers and Safaris. They carry a maximum of 7 passengers, pop-up 
roof both at the front and back for excellent photography and game viewing. 

In addition, all the vehicles are fitted with good navigation facilities and extensive equipment like fridges, 
sockets for charging eletrical equipment, air conditioning, and other modern facilities for comfort and safety.
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Vision
The best stories are made in Africa. 
We want you to see, feel, smell and 
eat what the world has not yet seen.

Mission
To provide the best travel infrastructure 
by air, land and water and get you around 
Uganda to enjoy your visit. 

Partnership:

Terp Travel has partnered with African Great Safaris to 
provide an all round travel service to clients from ticket 
and hotel reservations to destination marketing.

Uganda is a country well endowed with a vast range of 
wildlife, spectacular water bodies and beautiful sceneries 
that make it one of the best tourist destinations in Africa. 
At Terp Travel and AGE safaris, we help you arrange 
affordable tours and safaris within and across the region. 

Depending on your interests, time available and budget, 
Terp Travel and AGE safaris helps you plan a custom-
made package at your request. This arrangement is 
suitable for couples on honeymoon, families on vacation 
or individuals with special interests. You can choose to 
either take the total number of days or half the number 
of days booked for the packages. 

Our packages include:

• Gorilla Tracking in Bwindi Impenetrable
       National Park
• Kampala City Tour
• Inshasha Climbing Lions in Queen Elizabeth 

National Park
• Lake Mburo National Park and many more
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The Sempaya Springs in Bundibugyo district western Uganda



I have been young and now I am old
Yet I have not seen the righteous
abandoned or his descedants pleading 
for bread.

Psalm 37:25
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Our passion is to craft beautiful spaces for life that are 
an extension of our values, their nature and customer 

needs. We believe that life should be lived in spaces that 
have dignity, beauty and inspiration.

Corban was incorporated in August of 2001 and at its 
inception, the main business line was grain trading. We 
bought grain produced from farmers across the country, 
sold it to large scale buyers and exported it to the greater 
East African region.

In 2008, Corban Limited transitioned from Agro-business 
as Tomosi’s Farm, a sister company took on the agriculture 
portfolio including export of food produce and dairy 
farming. 
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Planned projects 2016-2021
1) The Tomosi business park Luzira 

This 2.5 acres of prime land in Luzira overlooking Lake 
Victoria has been used primarily as warehouse rentals for 
light manufacturers and some office space. However, with 
the demographics of the Luzira suburb changing to a more 
residential area, we have plans to develop the property into 
prime shopping and office space.

2) The Beulah Aparthotel
The aparthotel is a development of 28 apartment units in 
the upscale suburb of Buziga in Kampala city. Sitting on 1.5 
acres of land with breathtaking views of the Lake and City, 
the aparthotel complex will offer both short and long term 

lease options in a secure and exclusive community. The 
development will have units from 1 bedroom studios to 5 
bedroom penthouses. In addition, there will be a swimming 

pool, gymnasium fully 
equipped with steam bath 
and sauna.

3) The Maya Estates
With a growing population 
in Uganda and a need 
of 500,000 units of 
accommodation every year, 
the market potential for real 
estate development in the 
cities is increasing. We see 
this especially among the 
ages of 25-35 years, young 
people starting out in life 
and looking for affordable 
housing.

Maya estates is a planned 
residential community 18 
km from Kampala city which 
targets this demographic and 
hopes to place affordable 
housing within the reach of 

ordinary Ugandans.
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Modest units ranging from 1 bedroom to 3 bedroom bungalows each with parking and a small garden, is perfect for that 
young family looking for a safe and affordable place to live. The estate will also be self-contained with a mini- shopping mart 
and a school for residents.

4) Rweyazya Resort

Located on the shores of Lake Mburo in Southwestern Uganda, sitting on 640 acres of breathtaking land is the Rweyazya 
peninsula. Rweyazya, a local name for ‘land that streches out infront of you’ is prime land where the amazing beauty of the 
landscape and scenery is the perfect combination for that destination holiday away from the city. 

The first phase of development is 50-100 rooms and suites with restaurants, bar and spa/gym. Future developments include 
am 18 hole golf course and an international conference centre.

Since it is located close to the Lake Mburo game park, game drives are easily organized as well as game viewing within the 
land. Currently Corban is looking for Investment and Management partners in the hospitality industry to ensure that a good 
service and quality standards are maintained.



First, we should observe the 
situation cooly. Second, we 
should hold our ground. Third, 
we should act calmly. Don’t be 
impatient. We should be calm, 
calm and again, calm and quietly 
immerse ourselves in practical 
work to accomplish something.

Deng Xiaoping
1904-1997



Securing Africa’s future
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As the first point of entry, a security guard knows 
the ‘inside-out’ of an organization, its customers, 

visitors and suppliers. However, the guard is the most 
ignored in terms of training and personal growth. 

In 2006, when an opportunity to find work for hundreds 
of young people outside Uganda, the GM was born to 
provide trained guards for deployment in the Middle 
East. 

Today, the GM security supports Uganda police in its 
anti terrorism capability building and we are a premier 
indigenous firm serving clients in retail, real estate, 
banking and mining with a good service.

Services 

Armed  Security Guards
We offer professionally trained Security Guards in 
your premises. We monitor staff performance by 
computerized Security Patrol software, which indicates 
the areas the guard was patrolling. The company 
through staff Excellence Awards rewards guards who 
excel in their performance.

Dog Service
GM Security has a fully-fledged Dog section. We provide 
highly trained and obedient Security Guard dogs with 
experienced handlers to patrol your premises. We 
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breed all type of Dogs including German Shepherds. The Dogs are fully 
vaccinated to ensure full safety.

Security Skills Training
GM offers professional security management courses and programmes 
which offer practical and theoretical approach to security and risk 
management

Private Investigations Support
GM Security provides comprehensive internal theft investigations 
in order to identify culprits and will gather the evidence you require 
for a successful prosecution. We also do undercover Operations and 
corporate fraud investigation

Security Needs Consulting
GM Security Africa has Experienced Professionals who will offer advice 
in the following areas:

• Security and Risk management
• Security Surveys and Audits
• Counter Terrorism

External Labour Recruitment
For ten years, we have been able to place over 4000 young people abroad 
and deployed 350 in Uganda. 
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I knew then that my family 
was a leaf that had fallen off a 
tree and instead of sudden dry 
up and death, it miraculously 
resurrected, got some seeds in 
it and returned in a large tree 
with birds able to nest there 
under. My family, certainly came 
from the hand of God”.

Tomosi Rwabwogo
1920-1999

Erina Rwabwogo
1937-2011



Dawn in a planting season at Bwesharire Farm
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The farm begun in 1964 as a small peasant holding for the first generation owners. Mr. & Mrs. Tomosi Rwabwogo 
were the early converts of the East African Christian revival movement in 1945. Their experience taught them to 

stop nomadism and improve their land, produce crops and animals for their local market. Beginning in 1997, this 
holding was expanded with several purchases from the second generation owners-Patience and Odrek Rwabwogo 
from the original 76 acres to a current 500acres. Our investment in Agriculture is driven by the following key 
reasons:  

1)  Africa, by the turn of the century, will have an estimated 40% of the global population (UN figures) with a middle 
class of well over 1billion people. These will need better protein and organic foods. Uganda in particular has 78% 
of her population under 30. When these come into a full consumption age, there will be a huge need for food 
and shelter. We would like to be part of this revolution by providing high quality dairy and beef products to this 
market. There is a lot of future revenues that can be tapped for many decades to come but currently hidden in 
these population numbers.

2) To increase the incomes of African nations, the leadership in Africa will require investment in skills and knowledge 
in the agriculture sector. This sector contributes a lion’s share of the GDP of many African nations. Our years with 
dairy farming have taught us that unless there is deep collaboration between the producer, the trader and the 
processor, a lot of value is lost and the productivity chain gets stunted causing poverty. 
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Our farm would like to be the regional leader in helping 
improve the productivity of farmers and setting an 
example for some of the African elite who sometimes 
think agriculture is too risky a venture to undertake.
 
Tomosi’s farm has partnered with Vital Capital, an 
Equity Fund to establish a 50,000 liter per day, milk 
processing plant in south western Uganda. The first 
products are pasteurized long life milk for both Export 
and local consumption and Yoghurt. 

The farm is seeking for more investment, particularly 
in animal health, disease control, production of 
cattle feeds, better management systems and water 
improvement.
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Cultivation, Harvesting, Baling of feeds on Tomosi Farm



35

Improving the breed at Tomosi’s Farm
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THE VITAL-TOMOSI DAIRY PROCESSING PLANT 
RUSHERE, KIRUHURA DISTRICT AND ITS PRODUCTS
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UHT: The look and feel first products of the processing plant to 

hit the market, September 2016.

'!
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People are always blaming their 
circumstances for what they are. 
I don’t believe in circumstances. 
The people who get on in this 
world are the people who get up 
and look for the circumstances 
they want, and if they can’t find 
them, make them.

George Bernard Shaw
1856-1950
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Opening a community road in Iwemba sub county-Bugiri 
district

Opening a farm road at Bwesharire

Tomosi’s Farm Eng & Construction Co. Ltd 
(TFC)

TFC is a Ugandan Limited liability Company duly registered in 
June 2011.

TFC was born out of a need to support modern farming with 
construction of farm access roads, water wells and land 
opening and preparation for planting. 

The company’s philosophy is to support infrastructure in the 
inner productive areas of Uganda to allow farmers deliver their 
products to the market.

The Company specializes in;

• Civil Works.
• Logistics.
• Building Works.
• Project Planning & management.
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Our deepest fear is not that 
we are inadequate. Our 
deepest fear is that we are 
powerful beyond measure. It 
is our Light, not our Darkness, 
that most frightens us.

Marianne Williamson
1856-1950
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Out of our farming effort, we now provide short term credit to farmers 
in the cooperative that currently supplies milk to the Tomosi’s Farm. 

All aggregated raw milk supplies are sold to our factory in Rushere and 
beyond. To complete the value chain, Tomosi Financial Services (TFS) was 
established in 2010 to deal with the lack of financial services dedicated 
to farmers’ needs. 

Using their milk as collateral, farmers can request for funds in advance 
of their milk supplies to be able to deal with personal issues such as their 
health and their children’s education. Most importantly, this money is for 
improving the genetics and feeding of their animals.

TFS presents great investment opportunities in the fields of technology, 
systems, Management and financing larger farmer loans for its next level 
of growth.
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A training session at Tomosi Group
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Products & Services

Savings Products: 
• Compulsory savings (10% of loan disbursed)
• Institutional Savings 
• Voluntary Savings (Farmer’s payments)
• Money transfers

Loan Products:

• Agricultural Loans 
• Farmers’ Advance
• Tomosi Dairy Loan (Working capital)
• Educational Loans 
• School fees

The farmers loan committee at the opening of Rushere branch
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The late Tomosi and Erina Rwabwogo, January 1958
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Brothers and sisters, I do not 
consider that I have made it 
my own yet; but one thing I do: 
forgetting what lies behind and 
reaching forward to what lies 
ahead,

I press on toward the goal to win 
the heavenly prize of the upward 
call of God in Christ Jesus.

St Paul in his epistle to the
Philippians 3:13
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The Power of Faith

The Tomosi Foundation begun in March 2009 in honor of a simple 
peasant man from western Uganda, who had faith in the power of 

small beginnings. In a continent where peasant families quiet often are 
reduced to begging for food or live on insufficient diets, Tomosi, a semi-
illiterate herdsman, made decision that his children will 

“never beg for food nor will his 
home suffer from hunger”.

It may sound a simple and insignificant decision today, until one learns that 
traditional Ankore herdsmen long ago, never cultivated and quiet often 
abandoned land as soon as the dry spells set in; and those who grew food 
on a small scale were ostracized by their community and presented often 
as failures in life who had lost cattle and resorted to “digging.”

Orphaned

Having lost both parents when he was 14 and left with no more than a 
handful of cows and no relatives, Tomosi converted to Christianity and 
learnt basic reading and writing in the church, during the East African 
Christian revival movement in the 1940s. He eventually got married to 
Erina Kebihembe in 1958 and raised a family of seven children, settling in 
present day north Ankore. He often said his family was “a dry leaf that fell 
on the ground and miraculously got back its life from God’s own hand”. 

Using physical strength, he cultivated a five-acre banana plantation, grew 
vegetables and fruits and taught himself and his children eating a balanced 
diet. With the savings made by not buying food like many families had to, 
he was able to educate all his children on the proceeds from the sale of 
cows.

By the time he died in 1999, he was the single supplier of the best 
bananas, vegetables and fruits in his neighborhood, sustaining many 
families through the dry seasons that are a feature of the area. He also 
helped build a church and school that are now testament to his vision. 
He was also able to hold on to a large piece of land, even though he 
had few cows, as many families moved away in search of water and 
pasture leaving their ancestral lands to be taken.
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The Power of Example

Quite often, society recognises the 
achievements of Politicians, Sportsmen, 
Scientists etc, and forget the sheer power 
of example set by these kinds of ‘small’ 
people in their families and localities, whose 
achievements and name never goes beyond 
their villages.

Life has shown us however, that in Africa, 
those who make a personal effort to grow 
food, clothe their children and give them 
a descent education within their means as 
peasants, are unsung heroes. Their example 
shouldn’t be taken for granted. For if all the 
peasants of Africa grew enough food for 
their families, we would not have aid drops 
from the sky in many parts of the continent, 
children with flies in their faces on television, 
making all of us a spectacle in the eyes of the 
world. Our streets would be free of children 
begging for food.

There are many children on the streets of Africa simply 
because many men in their families have failed to take 
personal responsibility. They produce children and grow 
no food and hope an NGO or Government will one day 
provide. If Tomosi lived in any other part of Africa, we think 
his simple example would have demonstrated the power of 
FAITH and a ceaseless belief that one could take a different 
and lonely route and quite often succeed against the tide of 
social platitudes.

Purposeful living

Tomosi believed and held on a thought that his children will 
“never beg for food”. He nurtured this thought by digging 
huge tracts of land with his hands, building granaries and 
introducing new species of fruits and vegetables, making 
enough to live on and sell the difference. The power of 
one man implementing what he believed can simply inspire 
many others who might think they are insignificant, to raise 

to the challenge and become heroes in their own families. 
Tomosi demonstrated that to have purpose is not to fly to 
the moon (good as this is) but to consistently do one’s duty 
to his family and community and take responsibility at a level 
as small as a peasant household.

The Charity

The Tomosi Foundation supports genuine efforts of people 
trying to leapfrog from peasantry and negative conditions, 
to being of value in life and to their communities. It teaches 
responsible citizenry and offers its resources to clearly those 
Africans who are seeking to overcome their situations by 
taking responsibility. Our key focus areas are Agriculture, 
Education and a sound spiritual living, the issues that 
Tomosi’s life championed.

The Board

The Board is composed of the Tomosi family. The proceeds 
from their family businesses are tithed into the community to 
support people who are seeking to do the right things, small 
as they may be, to change our world.

Along with parents and teachers, the foundation launched a fundraising drive to 
rehabilitate Naama Primary School where the late Tomosi was a founder.
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To consolidate the business ideas and faith in tomorrow that has brought us this far, the shareholders 
of the various units decided to name a holding house that carries on the spirit of resilience, faith and 

hard work by the founders. 

We also wanted to chart a new way to approach growth. We sought to move from simply creating 
business built on good ideas, to the corporate and expanded road to reach out to Africa. We formed the 
Tomosi group in 2013. 

Every business in this group has grown out of an idea that is simply organic and rolled up from scratch 
till it birthed a new opportunity. We abhor doing things just because other people are doing them. We 
believe ideas are sacred and the world has grown on thoughts that seemed mundane or were outrightly 
opposed by the establishment. These ideas eventually tipped over to become the way of seeing that 
changed the world. Africa’s time for her own ideas is now.

To demonstrate our organic growth, For example: It was farming that led us to financial services and 
farmer radio content; it was export of labour that led us to a security Licence to run our own security firm; 
it was Media and public relations that led us to events activation, advertising, and eventually to the travel 
and tourism market we have invested in. This way, our staff and managers are rounded people able to 
serve across a broad spectrum of business units and environment.
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VALUES

‘MADE IN AFRICA’
 
We seek to demonstrate by our work, products and people, the power of an oncoming Africa the 
world hasn’t noticed yet.  We seek to turn upside down the perception that our nations are simply 
consumers of the works of others. We seek to restore confidence in the African that centuries of 
domination has eroded. We can do it is what we preach to young people with our business model.

NEMERAKO
Never give up, the long term picture is determined by small steps taken 
Today. Get up, dress up, show up and keep moving

MUSHANA 
Walking in the light, your character is your collateral.

HUGUUKA 
Look this way, open your eyes, perhaps you are wrong.  

NYELO 
Take time with key decisions. Execute rapidly if you need results.

EMITTI 
The best gift you leave to the world is leadership

OMUTINDO
Standardization creates orderliness.

ESSESIAN
Learn from all, reflect daily, change is not optional. Growing up is.
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The Tomosi Group
37/41 Portbell Road - Luzira

P.O. Box 12339 Kampala Uganda
T. +256 414 220702
www.tomosigroup.ug


